APPA ABROAD: A GUIDE TO
WHAT’S TRENDING IN PROMO
AROUND THE WORLD

Travel plans interrupted this year?
We’ve got you covered.
Europe, Asia, America; if you’re an Australian or New Zealand-based distributor of promotional products, chances are
high that at some point in the last decade you’ve traversed at least one of these continents to discover what’s trending
in promo on the other side of the equator.
There’s nothing quite like the thrill of
the hunt, and there’s no greater believer
in this than the modern promotional
products distributor.

market. For these businesses, being able
to see the world means getting ahead
of the game, rendering the travel bans
particularly inhibiting.

The ban on international travel in
both Australia and New Zealand has
profoundly affected the promotional
products industry and stymied the ability
of local promotional product distributors
to scope out what’s trending overseas
before it trickles down to the local

Australian and New Zealand nationals
are renowned lovers of travel; isolated
somewhat from the rest of the world,
we share a love of exploration and a
combined culture of adventurism. For
the travelers among us, it feels like the
COVID-19 pandemic has clipped our

wings and anchored us to the land we
live on.
With restrictions on international travel
likely to remain until 2021, APPA has
enlisted the help of our friends and
partner associations across the globe
to discover what’s new and trending in
promo at home and abroad.
Are you ready to go around the world
with APPA?
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ENGLAND
Right around the world, the COVID-19 pandemic is influencing the products
manufactured and supplied by the promotional industry. CHX Products, one of
the UK’s leading manufacturers of brandable and bespoke plastic products, is
capitalizing on the trend with their new range of antimicrobial products. The range
is manufactured with an antibacterial addictive, ionic silver, reducing the spread of
bacteria and germs on the surface of each product by 98%.
Our favourite is the Keepsafe Change Tray (pictured right), which makes the exchange
of cash, cards and receipts safe. Ideal for food outlets, newsagents, retailers and any
situation where social distancing makes it difficult to conclude transactions.
If you’re looking for a creative alternative to a scarf, British promotional merchandise
supplier IF Solutions is offering an ingenious and stylish solution. The Versatoob,
pictured right, is a multi-functional form of brandable headwear that can be fashioned
as a scarf, headband, balaclava, skull cap, bandana, wristband- the list is endless!
Colourful, eye-catching, practical and fashionable, the Versatoob is ideal for all
outdoor activities from walking in the park to snowboarding down a mountain.

GERMANY
People from all over the world come to Germany to taste the country’s signature
mulled wine (known locally as Glühwein) during the Christmas season - what
would a visit to a Christmas market be without it? With COVID-19 threatening the
occurrence of the German Christmas markets this year, consumers can fall back on
a comforting alternative- the Glühwein to Go (pictured left). For lovers of mulled
wine and Christmas markets, the pack includes a reuseable cup and mulled wine
spice, sufficient for a total of 1L of mulled wine enjoyment.
Traditional products are having a resurgence in Germany, exemplified by the surging
popularity of brandable, spicy-sweet gingerbread. The spicy pastry has a long
tradition- originally invented in Dinant, Belgium before it finally found its way into
German bakeries. In Dresden, the gingerbreads are still produced according to an
old home recipe then customized, branded and packaged by hand. A wide range of
promotional gingerbread products is offered by Werbekonfekt GmbH from Landshut
in Bavaria (pictured left), among others.

NETHERLANDS
The Netherlands is renowned for consistently producing some of the most innovative
products in the promotional products industry. While the biggest trade fair in the
country, Prom Z Live has been postponed until May 2021, this hasn’t stopped the
release of some exciting new products and decoration techniques to serve the industry.
Xindao, one of the most recognizable names in the European promotional products
industry, has released a collection of Light-up-Logo products, including charging
cases, flasks and wireless headphones. Our favourite is the Light-up-Logo notebook
(pictured right), an attention-grabbing promotional product that combines new
technology with old-school merchandise.

SWITZERLAND
Prodir® pens are more popular than ever, with the Swiss manufacturer now
offering antibacterial protection to the casing surface of their pens. Prodir®
uses silver-ion based Biomaster technology to inhibit the growth of surface
bacteria by up to 99.99%, an effect which will last the lifetime of the pen.
One of the most popular products in the range is the DS Regeneration Pen
(pictured left), available in a range of colours and a classic matt finish. The pen
is both recyclable and antibacterial, encapsulating two of the most pressing
issues of the modern era- sustainability and disease-prevention.
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USA
All across North America, custom footwear is emerging as one of the biggest
trends in the promotional products industry- thongs, slip-ons and even sneakers
can be customized and branded with a logo, message or unique design element.
Florida-based UBIX Custom Footwear is an emerging player in the custom footwear
category, selling a huge variety of styles that can be customized and designed to your
specifications by their team of third-generation shoemakers. Check out the range
at www.ubixnow.com.
Technology-wise, the G3 Smart Water Bottle (pictured right) is a clever innovation
from California-based Cavatina Elite, providing gentle hydration reminders to let endusers know when it’s time to drink water. The bottle is programmed to ‘ding’ or flash
when it’s time for a sip, and includes a built-in thermometer that displays the internal
temperature, along with battery life and timer on a customized LCD touchscreen.

CANADA
4imprint is one of the best-known suppliers of quality promotional products
anywhere in the world. This year, the team at 4imprint is paying tribute to the
dedication of our police forces and medical workers by releasing a set of Police,
Fire Station and Hospital-themed activity books for kids. Peel and stick eight
pages of reuseable stickers onto almost any surface, and remove without leaving
any messy residue. At a time when our doctors, paramedics and police force are
doing more for our communities than ever before, this is a unique way to pay
tribute and remind our kids who the true heroes in our community really are.

AUSTRALIA
Did you know that 61% of households in Australia and 64% in New Zealand own
pets? Pet products, especially dog products, are often neglected by the promotional
products industry. With so many people working from home this certainly looks set
to change, with our furry friends an even more important part of our lives than ever
before. This is one of the reasons why brandable pet products, especially dog products,
are popping up everywhere in 2020. Inexpensive, thoughtful, and most of all useful,
they are the ideal product to brandish a company logo or playful message across.
Our friends at EziTag have a great collection of brandable products for pets, including
the Hard Plastic Retractable Dog Lead with Sublimated Disks. Alternatively, get in
touch with the team at Promo Collection to source a range of customizable products,
equipment and apparel for your client.

NEW ZEALAND
World famous BLUNT Umbrellas are now available at TRENDS. All BLUNT umbrellas
feature patented tips which open like miniature umbrellas within pockets at the
canopy edge to reinforce the umbrella. They also create even tension across the
canopy and give BLUNT umbrellas their highly recognizable trademarked shape.
If you’re looking for a street-smart, compact way to stay dry, we recommend the
Metro or Coupe umbrellas. Alternatively, opt for the Exec or Classic models (pictured
left) to keep both yourself and a friend dry in even the most brutal of storms.

HONG KONG
Hong Kong has always been the place to source creative novelty gifts and aweinspiring gadgets, and 2020 is no different. Amid a global pandemic, Hong Kong
suppliers are producing a diverse array of health-related products that can be
branded with your client’s logo, slogan or message. Deepfield Creative, one of Hong
Kong’s leading manufacturers of promotional gifts and merchandise, has released a
Wearable Air Purifier (pictured right), one of the more creative interpretations of the
wellness product category. Weighing less than 30g, the pendant can be worn close
to the face to protect the wearer from air-borne toxins, viruses and disease particles.

7

